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Mission and Purpose 

 

Economics is often referred to as the science of decision-making. And all economic actors 

(individuals, families, political groupings and business groups) face myriad decisions daily. 

As such, the mission of the economics program is to provide students with the intellectual, 

analytical, quantitative and communications skills necessary to function successfully in a 

dynamic, increasingly inter-related global economy. Students will be given the training 

required to both understand and apply economic theory to real world situations and be 

required to effectively communicate such analyses to all stakeholders. With this 

background, students will be well-trained to enter graduate or law school and/or to 

develop a career path in general business, finance, marketing, or in any level of government 

or non-profit institution. 

 

In addition, we recognize that we will not be able to fulfill this mission unless we as a faculty 

maintain currency and fluency in our discipline. As such, a significant part of the 
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department's mission is to advance the understanding of economic analysis through high-

level research that focuses both on theoretical and empirical questions. 

Finally, as a regional school within the State University System (SUS), we both recognize and 

encourage the contributions our program can make to South Florida's economic and social 

development. 

 

Strategic Goals and Action Plans 

 

Goal 1. Continue to strengthen the profile of the Economics Department and improve its contribution to 

the College of Business teaching mission. 

 

In recent years, enrollments in economics courses at both the undergraduate and graduate 

levels have declined. This was largely due to the decline in economics majors, which was partly 

intentional to discourage low-performing students from using the economics major as a 

temporary solution as they sought admission to other business majors. Similarly, at the graduate 

level, efforts to increase admissions standards to improve the quality of incoming students led 

to a tradeoff of smaller enrollments.  

 To maintain the quality of both undergraduate and graduate programs while addressing 

declining enrollments, the following action plans are devised. First, efforts will be made to 

attract graduate students from both within the university as well as externally. Second, the 

Department will 
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areas of shared interest (e.g., Entrepreneurship, Analytics, Public Health, International Business 

and so on), and by research faculty from other academic institutions conducting research in 

areas of shared or potential interest.  This initiative could have important consequences for 

expanding research collaboration,  identifying interdisciplinary projects, providing opportunity 

for working with graduate students (in both traditional Ph.D. and Executive Ph.D. programs in 

Business), and increasing the visibility of the College.  Second, pending funding, the department 

should consider inviting visiting scholars for a semester to further increase interdisciplinary 

faculty research collaborations.  

Goal 6. Continue to improve graduate course offerings through ongoing collaboration with the 

Department of Finance and the School of Accounting. 

 The following action plans will be implemented. The Department will continue to improve the 

existing three-course econometrics sequence by revising course content such that each course 

complements the others. The three courses should focus on general econometric modeling, 

advanced panel data and cross-section techniques, and time-series analysis, respectively. The 

Topics in Econometrics course will be revamped to better reflect topics and content, specifically 

analytics that are in high demand by employers. These courses should be designed to achieve 

two outcomes:  to provide Masters students with the relevant skillset to conduct in-depth data 

programming and analyses that are in high demand by corporations and government 

organizations, and to train Ph.D. students to conduct sophisticated empirical research.   

Goal 7.  Continue to increase the visibility of the Economics Department and the College of Business and 

contribute to the economic development of South Florida.   

The Business and Economics Polling Initiative (BEPI) was established in August 2014 and has 

developed a very successful reputation.  Ongoing activities will continue to be presented in an 

annual report which will serve as a record of accomplishments in support of efforts to secure 

funding from external sources to continue and build upon the Initiative’s successes. 

The Business and Economics Research Initiative is another effort that has been underway for a 

few years.  This initiative will focus on applied economics research and policy analysis pertaining 

to the South Florida economy. It will generate economic reports and forecasts useful to regional 

planners and policy makers, executives of private companies and public institutions, the media, 

and researchers in any number of areas.  The Director of this initiative will oversee the 

development and maintenance of a webpage providing appropriate documents to the public.  

An annual report will serve as a record of accomplishments in support of efforts to secure 

funding from external sources. 

 

 


